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shareholders, no
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Build the best products and cause no unnecessary harm.

This is our mission. Yet we're keenly aware that everything we do as a
business — or have done in our name — leaves its mark on the
environment. There is still no such thing as sustainable business but
every day we take steps to lighten our footprint and do less harm.

The Footprint Chronicles allows you to track the impact of a specific
Patagonia product from design through delivery.

CHOOSE A PRODUCT DIGGING DEEPER JOIN THE DISCUSSION

Call ue anytima: 1.800.638 6464 or visit pategonia.com pﬂtag{}niﬂ
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Learn the environmeantal impact of other Patagonia products

Call ue anytime: 1.800.633 6464 or vistt palagonia.com Dﬂtagﬂniﬂ
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Nine Trails ShoTts e besis mesjwomes

[hat We Think

CARBON DIOXIDE EMISSIONS

o

ne spandex prevants us from being

Total CO: emissions generated by the The amount of CO: is equal to the weight of 2le to recycle it in the same process as
garment’s production, from origin as approximately 8.5 pairs of Men's Nine Trails dr 100% polyester garments. And is
fiker through garment delivery to Shaorts. is finisgh critical to performance?

Patagonia’s Reno Distribution Center, is
3.2 pounds (1.4 kg).
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i Tainan Hsien, Taiwan
: i@ I“'“ll Click to Learn Maore
e ) o,

3| Loaiasasunne
roll prer the hoxes o iew product stonies

Nine Trﬂils Shﬂl'tS View Details Man's | Women's

? The Good The Bad What We Think
= Thi fabric iz technically axcallant and The watar-rapallant finigh containg The zpandax pravants us from baing
— now developed to include 91% recycled perfluorooctanoic acid (FFOA), 8 able to recycle it in the eame process as
ﬁ polyester and 9% spandex. And Everest synthatic chamical that is now our 100% polyester garments. And is
* Taxtila, the supplier, has achisved parsistant in the environment. We'ra this finigh critical to performance?
' | certification from blussign ® for resarching alternatives, but for the
[:[]E anvironmental health and safaty far this prezant this finizh iz being used.
ﬁ fabric.
Call us anytime: 1.300.638 6464 or visit patagonia.com pﬂtﬂgﬂniﬂ



DMF Recovering System

Invest USD 1.1million DMF distillation
system
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BPA-free Water
Bottles

Durable, Safe, Man-
leaching, Stainless
oteel Water
Bottles

vl innate- gear. com

Bottles, Jars
Containers
Choose Fraom
Glass, Plastic &
hetal. Buy q
Whiolesale At

HEWSS which broke the SIGG story twvo weeks ago, does an update where they
c e B | suggest that Laken wauld tell customers and retailers that their bottles contained
ompetitive Hates! BPA- ifthey asked directly. SNEWS doesn't lettherm off the hook:

i), Containerfnd P ack,

8 Valuable IT

Investment hefore we start hearing about the scientific data that such-and-such study
ateps for Tough showed BPA did not leach into liquids or that BPA is not the hazard everyone
Economic Times [T thinks it is, let us just say this is not ahout science. It is about fransparency to
Financial the puhblic. It is ahout consumer choice and what consumers assumed to be

Pl:u'ﬂanagement Withite true -- that they were buying botiles they thought were BRA-free when in fact they
aper

e T G wware ot [n 2008, consumers flocked by the thousands to stores and online to
stepawhitepaper purchase alternatives to polycarbonate bottles that were known to contain BRPA.
mMary chiose aluminum hottles, even though they were lined with epoxy that



eny interesting points about how itisnt so easy 1o get away with this
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